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Description
A1

Context

A fragrance inspired by desserts,
pastries, and sweet drinks.

It features candy-like shapes with
decorative accents for a warm and
welcoming atmosphere.

Goals @07

e \Warm atmosphere with dessert scents.

e Authentic, natural, responsible.

e Childhood perfume.




Logo & Slogan

— “Light the memory, ¢—
taste the moment”

e Colors
e Elegant typo
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Competitors

52 Mid-range market
&

1. Gourmandell

Small artisanal brand, focusing
heavily on aesthetics
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8€-40€
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2 Ma french bougie

Handmade candle, various
shapes around the “dessert”

a FRENCH

8€-45€ *

3. Savonnerie

Sale of gourmet and seasonal
candles

10€-30€



Product

Added value
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Pricing oS
¥ 4 princing choices:
3¢ Price varies according to candle characteristics -

. Depend price

1 7,99€ 6,9€ Perfurme Colors

Little Candle

@10 cm C
xH9-10cm 3

350g

Model




2. Pop-up shops 3. In-store
-~ collaboration

= 4 & & &

Gourmet Candles

-*- Discover the candles

3% Develop our reputation




Accueil Boutique A propos

Gourmet candle

Contact

2. Social networks

candlicious
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candlicious
buvistte you rmandes
Made in France §J

Cand’icious Cand’licious
@candlicious Product/service
7 73 34 "
Follows Likes Likes (- :




Promotion

Tiktok = Instagram
My 1op5claudles A | guys | ot the BIG ; CANDLE | | _ g | /-\

Content Focus

K

*- Digital Buzz

Aimeé par gabbyvalenciano et d'autres personnes

“jacinta_spe... > 16.7K ""alexanicol... @ D 50K %

Release tonight at 8 p.m

If you want complimen...  Offically hooked ... ©Qw Y | * Driving Purchase

This is my favorite candle ever &%

Thank you @nicolemould for these glue-free magnetick
ick tools

* Brand Experience




SN

Delicious and

SN 100% natural and

reusable design \ non toxic
Z\) Scents that
> awaken childhood Production in
memories France



Weaknesses

e Artisanal and natural manufacturlng
e Attractive design
e Original and appetizing

flavors

Threats

e Strong competition
e Sensitivity to the seasons




Gourmet Candle Market Research
Survey

Thank you for taking part in this survey about gourmet candles .|

Our goal is to better understand your habits and preferences (sizes, wax types,
wicks, fragrances), as well as your expectations regarding quality, price, and
sustainability, in order to improve our offer.

I This questionnaire takes about 6-8 minutes to complete.

. Your answers are anonymous and will be used only for market research
purposes. There are no right or wrong answers - just be honest and share your
experience. Some questions may adapt based on your choices.

< Even if you don't currently use scented candles, your opinion is still very
valuable to us.

Age 25

Mid-level disposable income

Highly values cozy decor
Focus on self-expression
through her living space

Gift-Giving Anxiety
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Launch Pmduc:i:w

— Sweet Christmas” Collection

0 e Digital-first campaign
Micro-influencer collabs

Target Audience ?

e #LightTheMemory challenge e Women 20-35 & D
e Pop-up experiences e Cozy home lovers & |
 E-commerce launch with customization e TikTok & Instagram users | \

o Gift seekers —

©@P & ®

9 Timeline =

e Pre-launch (1 month): Social media teaser campaign '\"t
e Launch Week: Influencer content + Pop-up event #yh ¢ A
Post-launch: User-generated content repost + loyalty offer A



Product Stunt '

— Sweet Christmas” Collection
Example of

Context
A huge, giant candle (2 to 3 meters high), scented

Installation in a

CE RGP o W 4 & busy public space
w . /K An immersive ! il il Sy, T afa
s experience - .

e Photo booth

promotional poster

— o
7 e Pop up candle =

Do NS

- Nisthere i
A GIANT
CANDLE

has just been installed at

XXXX

Come and find it, take fun
pictures, and enjoy our

photo booth
& POpP-uUup corner
Don't mise this sweet moment!
< Q xxxX Limited time only! v

ACTIONS:

e Smell the candle,
e Take photos,
e Share the photos




Product Stunt '

— Sweet Christmas” Collection

Communication
Social media

e Teaser announcement

e Short videos on Instagram

Influencers promoting the event it B ‘8 St 2

Aimé par gabbyvalenciano et d'autres personnes
This is my favorite candle ever @

BIO Imk to buy the ca ndle. If you want complimen... Offically hooked #... A
* iaCinta_Spe... D 167K &1 jeSSiCOthivenin D SOK Iiﬂca!?rg;?:?nicolemouldfortheseglue-freemagnetick

e Reposting visitor content

Others..

e Press partnership (lifestyle and local media) U
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